
 

 

KOSÉ Sekkisei 
Launched the 7th Year of the “SAVE the BLUE” Project 

Reached a Total of 10,000 Corals Planted in Okinawa 
 

KOSÉ Corporation (President & CEO: Kazutoshi Kobayashi; Headquarters: Chuo-ku, Tokyo) launched 
the “SAVE the BLUE” campaign, which contributes to activities to nurture coral reefs, for the seventh time 
during a two-month period between July and the end of August, 2015, as part of its natural conservation 
activities, through the sales of the Sekkisei product--a leading brand of the company. As a result of the 
campaign, we collected “coral nurturing activity funds” for 2,138 corals, which we will donate to a 
community organization in Okinawa called SeaSeed Limited*1. At the same time, we launched the project in 
six countries and regions outside of Japan (including China, Hong Kong, Thailand, Taiwan, Singapore and 
Malaysia), contributing to environmental conservation activities in each region. 

 
KOSÉ is carrying out this world environmental protection activity focusing on conserving coral reefs, 

which plays an important role in maintaining the marine ecosystem. This activity represents our wish to pass 
on the abundant nature to the next generation, given that the Sekkisei bottle is a “lapis lazuli” color and that it 
combines the blessings of nature of oriental herbal extracts. Since 2009, by donating “coral nurturing activity 
funds” equivalent to the respective base area of containers*2 for each applicable product of the Sekkisei series 
purchased during the campaign period, we are planting cultivated corals and expanding the coral reef forest 
of Okinawa. This year, which marks the seventh year of the project, the number of corals planted in Okinawa 
reached 2,138, which is the largest number ever (amounting to a planted surface area of 13,041,094 
cm2/approx. 3.48 times an official 25m pool). The number of corals planted since 2009 sums up to 10,520 
(amounting to a planted surface area of 63,577,079 cm2/approx. 16.9 times an official 25m pool). 

 
In addition, between October 21 and 23, we conducted a “coral study trip”. Fourty-two of our cosmetics 

staffs actually visited Okinawa, where they experienced separating the roots of corals and learned the impact 
that global warming has on the ocean as well as the role that corals play. This trip has heightened their 
awareness towards natural conservation activities. Going forward, these cosmetics staffs will become our 
“coral reef ambassadors” who will widely convey to shops and customers their experience in Okinawa and 
the importance of activities to protect the beautiful ocean. By doing so, they will expand the circle of 
understanding towards this project and the protection of marine environment. 
*1  SeaSeed Limited (Yomitan-son, Okinawa)  Website: http://www.seaseed.com/ 
*2  Ex: Sekkisei Refining Lotion regular size is 4 cm × 5 cm = 20 cm2 
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[Photo of staffs learning how to separate 
the roots during the coral study trip] 

[Current photo of planted coral reef] 

http://www.seaseed.com/


[Reference Material] 
 About Sekkisei “SAVE the BLUE” activity  

Coral reefs are not just beautiful. In Japan, they are sometimes referred to as “sea forest” or “sea oasis”, and they play an 
important role in maintaining the marine ecosystem. It is said that one-fourth of the species of marine life live in coral reefs, 
which also play a major part in environmental conservation such as by absorbing carbon dioxide (which is one of the causes of 
global warming) and by providing new oxygen to the sea. The coral reef of the sea around Okinawa, said to be one of the 
world’s foremost coral reef, has rapidly reduced in size and is facing the risk of extinction in recent years due to the impacts of 
global warming and the like. Since 2009, we started the “SAVE the BLUE” project, an activity to nurture coral reefs, with the 
wish to pass on the abundant nature to the next generation, thinking “Let’s repay our gratitude to the earth. Is there anything we 
can do to help protect the blue earth, the blue ocean?”, given that the Sekkisei’s bottle is of “lapis lazuli” color and that it 
combines the blessings of nature of oriental herbal extracts. The planted corals are steadily growing over time in the sea around 
Okinawa. 

Details: http://www.savetheblue.sekkisei.com/sango/index.html 

 
 
 
 Details of the fiscal 2015 “SAVE the BLUE” campaign (Japan)  

During the campaign period (7/1-8/31), for every purchase of one product from the following 
applicable products of the Sekkisei series, we donated coral nurturing activity funds to a community 
organization in Okinawa equivalent to the respective base area of containers (ex.: Sekkisei Refining 
Lotion regular size is 4 cm × 5 cm = 20 cm2). This fiscal year, we have once again promoted the slogan, 
“When you become more beautiful, so does the earth”, appealing this activity on magazine 
advertisements, websites and posters. In addition, we released the “SAVE the BLUE” limited-edition 
bottle designed based on the concept of “clean air”, which is one of the blessings brought by corals. We 
also spread awareness of this project to many customers at stores and carried out activities so that they 
can participate in the project together with us. 

Furthermore, we collaborated with teamLab Sketch Aquarium--an aquarium where fishes sketched 
by children virtually swim around--so that even more people would participate in the 
project, and we received support from many people through our website. 
Details: http://news.kose.co.jp/pdf/news/20150629.pdf  (News Release) 
 http://www.savetheblue.sekkisei.com/2015special/index.html 
 
 
 
■Target period: July 1, 2015 to August 31, 2015 
■Target products: Sekkisei Series (Sekkisei, SEKKISEI SUPREME, Sekkisei Excellent) Refining Lotion and Emulsion 

Sekkisei Facial Essence Soap 
Sekkisei Sun Protect Series (including mini size) 
Sekkisei White BB Cream 
SEKKISEI SUPREME Whitening Herbal Oil 
SEKKISEI SUPREME Powder Foundation (Refill) 
SEKKISEI SUPREME Herbal Clear Essence 
(Limited edition) 
Sekkisei Refining Lotion (“SAVE the BLUE” bottle), 
Sekkisei Emulsion (half size) 
SEKKISEI SUPREME Refining Lotion I, SEKKISEI SUPREME Refining Lotion II 

    

Right) Poster promoting activity at stores, etc. 
Left) Limited-edition design sold during the campaign period 

1st year 
We started planting corals 

on the seabed. 

3rd year 
They grew to the point 

where they are spawning. 

5th year 
Fishes have returned 

to the coral reef. 

http://www.savetheblue.sekkisei.com/sango/index.html
http://news.kose.co.jp/pdf/news/20150629.pdf
http://www.savetheblue.sekkisei.com/2015special/index.html


 
 “SAVE the BLUE” project website  

http://www.savetheblue.sekkisei.com/ 
 
 About “SAVE the BLUE” project overseas  

Starting in 2011, we expanded the scope of our activities internationally throughout Asia. We carried out an initiative to 
donate part of the sales of applicable Sekkisei products during the campaign period to environmental conservation activities 
necessary for each region. We performed activities in six countries and regions (including China, Hong Kong, Thailand, Taiwan, 
Singapore and Malaysia) during this fiscal year, which marks the seventh year. We also set up “SAVE the BLUE” campaign 
pages on the implementing countries’ Sekkisei brand websites in an aim to further increase awareness of this project. 
*For details, please refer to the KOSÉ CSR page. http://www.kose.co.jp/jp/ja/company/csr/special1/ 

 
 About KOSÉ Sekkisei  

Sekkisei is a long-seller brand that debuted in 1985, and this year it will be marking its 30th anniversary since its release. 
Sekkisei is a well-balanced combination of oriental herbal extracts (moisturizing agents) such as coix seed and angelica. It is a 
product series focusing on skin care that helps customers get clear and bright skin. Sekkisei consists of a broad lineup including 
refining lotion, emulsion and moisturizing cream, and it has garnered wide support from customers in Japan and overseas for its 
reliable skin improvement and pleasantness of use. In particular, the number of Refining Lotion shipped since its release in 
1985 until now (as of the end of October 2015) exceeds a total of 50 million bottles (including limited edition products), and it 
is loved by many customers as a representative item of the Sekkisei brand. 

http://www.savetheblue.sekkisei.com/
http://www.kose.co.jp/jp/ja/company/csr/special1/

