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hat We Can Do Now to Protect the Beautiful Ocean
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Activities in Japan
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Coral reefs in Okinawa, which are among the most beautiful in the
world, are on the verge of extinction due to global warming. KOSE
launched the “SAVE the BLUE” project in 2009 to pass on our fertile
ocean to the future. Name of the project is derived from both beautiful
blue ocean and azure, the color of the bottle that represents the SEKKISEI
brand.

“SAVE the BLUE” project donates part of the sales of our popular SEKKISEI
products to contribute in activities to protect the environment. The proj-
ect has expanded to countries in Asia and has become KOSE’s represen-
tative CSR activity aiming to protect the beautiful blue Earth.

Since 2009

Activities Overseas
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Our activities has been expanded
from Japan to Asia from 2012,
engaging in various environmental
preservation activities considering

what is required in each region.
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KOSE supports tree-planting activities
promoted by Green Life, an NGO that
purchases and plants seedlings for the
greening of deserts in Inner Mongolia.
120,000 trees were planted over the five
years from 2012 and forest expanded to
approximately 266,666m?2. Even with
the progress of desert in Inner Mongolia,
seedlings planted in the past are gradually
growing.

"SAVE the BLUE' Project
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Total area corals have been planted
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We have been donating fees to nurture
coral equal to the total area of bottom
of select SEKKISEI series products sold
during the campaign in the summer to
SeaSeed Limited since 2009. Total of
12,550 corals (total of 75,958,625cm2: 20
times the size of official 25m pool) were
planted over the last eight years in the
oceans of Okinawa.

In 2011, the third year of the project,
the transplanted corals were spawning and
the success of this project is spreading.
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arious Efforts to Promote Sports
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Be Active, and Fight Beautifully
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KOSE developed its own water-repellent technology that makes makeup
last longer based on its concept of “Maintaining beauty during sports.”
In 1981, we launched the Sports Beauty cosmetics brand dedicated to
sports, the first of its kind in the industry. We are actively supporting
sports under this backdrop at KOSE. In April 2006, we signed an offi-
cial cosmetic partnership agreement with “Mermaid Japan,” the team
that represents Japan in international synchronized swimming competi-
tions. In the same year, we also signed an official partner agreement with
the Japan Skating Federation.
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We held the 2016 KOSE Team Challenge Cup, which was the first time
our company acted as a title sponsor for an international competition.
We have installed a KOSE make-up room in the preparation area. This
space was loved by athletes, even those from overseas, regardless of gen-
der. KOSE make-up artists offered make-up expressions that athlete
usually could not do by themselves.
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Proposing make-up application to
draw bold lines on the eyelids
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We created make-up designs tailored to the customs and music of the
swimmers as partners of the Mermaid Japan national synchronized
swimming team, and offered detailed guidance about the techniques to
apply the make-up themselves. The cosmetics we used were COSME
DECORTE MAQUIEXPERT and FASIO, which have superior water
resistance. Our guidance is not limited for the sport and offer comprehensive

beauty guidance such as for daily skin care.

(1)SYNCHRO JAPAN OPEN 2016
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Sponsoring a walking event

We released a product under the Sports Beauty brand name in March 2016
again. This was an opportunity for us to enter into sponsorship agreements
with ten professional female golfers. Our cosmetics protect skin from strong
ultraviolet light to encourage women who desire to be “beautiful even when
playing sports.” Moreover, we are also sponsoring various regional sporting
events such as walking event.
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Release of
new Sports Beauty ®
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