hat We Can Do Now to Protect the Beautiful Ocean
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Coral reefs in Okinawa, which are among the
most beautiful in the world, are on the verge
of extinction due to global warming. KOSE
launched the “SAVE the BLUE” project in
the summer of 2009 to pass on our beautiful
blue Earth to the future.

Under the “SAVE the BLUE” project, we
have been undertaking activities to protect the
environment on an ongoing basis through our
popular SEKKISEI products. The color of
the bottles sold under the SEKKISEI brand is
azure, the color most associated with the ocean.
We have chosen this brand to be the focus of
the project to demonstrate our wish to pass on
the beautiful ocean to future generations.
KOSE has donated money to transplant a to-
tal of 10,520 corals over the last seven years.
The project activities have expanded not only
throughout Japan but also across the entire
Asian region since 2012. We are striving in a
wide-range of efforts by taking into account
the necessary environmental conservation
activities for each region.
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KOSE supports tree-planting activities
promoted by Green Life, an NGO that
purchases and plants seedlings for the
greening of deserts in Inner Mongolia.
The forest thrived and grew to roughly
80,000n1 over three years as of 2015.
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We support environmental protection
activities at Kenting National Park, one
of the best national parks in Taiwan. We
cleaned up ocean areas with 60 divers
where corals are present in 2015.
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We are linking to Japan to support coral
preservation activities by donating to
SeaSeed Limited.

SHAGE, AR w2 T 1008, S0k
LIS R TN

[:SAVE the: BLUE:|7/nJ= 27K X84 H

We donated the cost of 2,138 coral trans-

plants to SeaSeed Limited in 2015. We

have confirmed corals that have been

transplanted up until now are spawning
and the success of this project is spreading.

Project

44 beauty advisors selected throughout
Japan participated in “Okinawa coral
study trip” to learn the importance of
environmental conservation in Okinawa.
The participants also took part in Clean
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We support projects conducted by the
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We are cooperating with the environ-
mental conservation activities of the

Marine and Coastal Resources Research
and Development Center of the Eastern

NGO#Ml#Reef Check MalaysialZ
<L—Y TR d%i)‘/sa’l‘loman.%
P IDRAETEB 21T oT T T
We are engaged in activities to conserve
corals around Tioman Island, off the east
coast of Peninsular Malaysia, which have

been promoted by Reef Check Malaysia,

a non-profit organization.
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Pic to clean the coast in addition to sepa-
rating corals.
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arious Efforts to Promote Sports

Be active, and fight beautifully
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KOSE developed its own water-repellent
technology that makes makeup last longer
based on its concept of “Maintaining beauty
during sports.” In 1981, we launched the
Sports Beauty cosmetics brand dedicated to
sports, the first of its kind in the industry.
We are actively supporting sports under this
backdrop at KOSE. In April 2006, we signed
an official cosmetic partnership agreement
with “Mermaid Japan,” the team that rep-
resents Japan in international synchronized
swimming competitions. In the same year,
we also signed an official partner agreement
with the Japan Skating Federation.
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We held the 2016 KOSE Team Challenge
Cup, which was the first time our company
acted as a title sponsor for an international
competition. We have installed a KOSE
make-up room in the preparation area. This
space was loved by athletes, even those from
overseas, regardless of gender. KOSE make-
up artists offered make-up expressions that

athlete usually could not do by themselves.
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Proposing make-up
application to draw
bold lines on the eyelids
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©UsS Figure Skatings

| Synchronized swimming »>7=#1x¥z4:27
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We created make-up designs tailored to the
customs and music of the swimmers as partners
of the Mermaid Japan national synchronized
swimming team, and offered detailed guid-
ance about the techniques to apply the make-
up themselves. The cosmetics we used were
COSME DECORTE MAQUIEXPERT and
FASIO, which have superior water resistance.
We also passed along the appropriate skincare
methods for swimmers who spend upwards of
12 hours in the water during practice.
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We released a product under the Sports
Beauty brand name in March 2016 again.
This was an opportunity for us to enter into
sponsorship agreements with nine profes-
sional female golfers. Our cosmetics protect
skin from strong ultraviolet light to encour-
age women who desire to be “beautiful even
when playing sports.” Moreover, we are also
sponsoring various regional sporting events.
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New Sports Beauty
release in 2016
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